




Pinterest is looking to differentiate itself from other 

social apps, by highlighting how its systems are built 

to facilitate more positive, beneficial experiences, as 

opposed to addictive, compulsive behaviors.

Via a new study with UC Berkeley’s Greater Good 

Science Center, Pinterest says that daily interaction 

with inspiring content in the app helped Gen Z college 

students to buffer against burnout and stress, ‘even 

when they were studying for stressful college exams’. 

The study also found that active engagement with 

inspiring content on Pinterest ‘mitigated the 

consequences of physical stress on people’s daily 

positive emotion, preserving their capacity for feeling 

good’, while social connectedness also increased.

Social Media Today

https://business.pinterest.com/en-us/blog/a-better-internet-is-possible/
https://business.pinterest.com/en-us/blog/positivity-research-pinterest-berkeley/
https://greatergood.berkeley.edu/
https://greatergood.berkeley.edu/
https://www.socialmediatoday.com/news/pinterest-highlights-positive-benefits-of-pinterest-use-via-new-study/643309/?utm_source=Sailthru&utm_medium=email&utm_campaign=Issue:%202023-02-23%20Social%20Media%20Today%20Newsletter%20%5Bissue:48299%5D&utm_term=Social%20Media%20Today


“Over the last decade, we’ve made deliberate choices to 
engineer a more positive place online. For example, our 
algorithm prioritizes explicit signals from people who use 
Pinterest: more conscious, active engagements, like “saving” 
an idea. We use those active signals to determine what you 
see first on Pinterest.”

Pinterest says that social platforms should be more 
intentional about the content they rank, and more realistic 
about the effects it can cause. 



























So, what can you do? 

1. Think about the social aspect of SEO.
2. Have an amazing website.
3. Consider your local vs. national markets.
4. Value the in depth, long form approach to 

content.
5. Create content for the various parts of the 

customer journey.     



So, what can you do? 

6. Set clear goals.
7. Make sure conversion is simple and easy.
8. Test a small ad budget and see what happens. 
9. Design for Pinterest and repurpose what you 
can.
10. Speak to the stories of your audiences. 

https://help.pinterest.com/en/business/article/pinterest-product-specs


Resources
 

Education & Guides: Get up to speed quickly, then dig into best 
practices. You can take free courses, swap ideas with other brands 
or browse some of our favorite Pins.
Tag Implementation: This site gives a crash course on the Pinterest 
tag and its implementation, including Enhanced Match Tracking. 
You will want to add this in addition to the base-code tag.
Success Stories: See how other advertisers (by vertical) have seen 
success. 
Creative Best Practices: Guidelines for creative assets

https://business.pinterest.com/en/guides-and-education/
https://help.pinterest.com/en/business/article/track-conversions-with-pinterest-tag
https://business.pinterest.com/en-gb/success-stories
https://business.pinterest.com/en/creative-best-practices


Sarah Benoit 
Lead Instructor & Co-founder of JB Media 
Institute-President of Creative Original, Inc. 
(828) 242-0277
sarah@jbmediagroupllc.com
www.JBMediaInstitute.com 
www.SarahBenoit.com

Connect with me on social media! 
http://www.facebook.com/SarahDBenoit
http://www.twitter.com/SarahDBenoit
http://www.linkedin.com/in/SarahDBenoit 
http://www.instagram.com/sarahdbenoit
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